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TEACHING

Courses taught:

Managerial Decision Making (Executive MBA)

Managerial Decision Making (MBA)

Managing in Organizations (MBA)

Negotiation and Decision-making Strategies for Managers (Executive Program)

Advanced Marketing Theory: Behavioral Approach (PhD)

Teaching Awards

McKinsey Award for Excellence in Teaching (2008) (generally regarded as the most
prestigious teaching prize of Chicago GSB/Booth, awarded every two years to
one faculty member).

Phoenix Award (2006) (nominated by students and awarded every year to one Chicago
GSB/Chicago Booth faculty member).

PROFESSIONAL SERVICES

I am serving or have served on the editorial boards of Journal of Marketing Research,




Journal of Consumer Research, Organizational Behavior and Human Decision Processes,
Journal of Behavioral Decision Making, Management and Organization Review, and
Journal of Asian Business Studies.

I have served as an ad hoc reviewer for Journal of Accounting Research, American
Economic Review, Current Directions in Psychological Sciences, Journal of Behavioral
Decision Making, Emotion, Experimental Economics, Journal of Consumer Research,
Journal of Economic Psychology, Journal of Experimental Psychology: General, Journal
of Marketing Research, Journal of Personality and Social Psychology, Management and
Organization Review, Management Science, Marketing Science, Organizational
Behavior and Human Decision Processes, Perspectives on Psychological Sciences,
Psychological Bulletin, Psychological Science, Psychonomic Bulletin and Review, Risk
Analysis, grant proposals for National Science Foundation, and more.

I have co-organized Behavioral Decision Research in Management Conference (in
Chicago), First International Happiness Conference (in Shanghai), and have served on
the program committees of Association of Consumer Research Conference and
International Association for Chinese Management Research Biannual Conference.
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Northwestern University (Kellogg), U.S. (2009)
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Association of Consumer Research, St. Louis, U.S. (2011)

Conference on Sustainable Happiness, Beijing, China (2011)

Emotion preconference at the SPSP conference, San Antonio, U.S. (2011).

Society for Judgment and Decision-making (SJDM) meeting, St. Louis, U.S. (2010).

Association of Consumer Research, Jacksonville, U.S. (2010)

First Chinese Positive Psychology Conference, Beijing, China (2010)

International Management Conference, Shanghai, China (2010)

Choice Symposium, Florida, U.S. (2010)

1/0 Psychology conference, Shanghai, China (2010)

Society for Judgment and Decision-making (SJDM) meeting, Boston, U.S. (2009).

Association for Consumer Research conference, Pittsburgh, U.S. (2009).

Society for Personality and Social Psychology (SPSP) conference, Tampa, U.S. (2009).

JDM preconference at the SPSP conference, Tampa, U.S. (2009).

Society for Judgment and Decision-making (SJDM) meeting, Chicago, U.S. (2008).

SJDM Pre-conference: Using human nature to improve human life, Chicago, U.S. (2008).

Association for Consumer Research conference, San Francisco, U.S. (2008).

Behavioral Decision Research in Management (BDRM) Conference, San Diego, U.S.
(2008).



International Association for Chinese Management Research (IACMR) Conference,
Guangzhou, China (2008).

Be-Fi (Behavioral Finance) Conference, Miami, U.S. (2008).

Urban Life Development Conference, Hangzhou, China (2008).

Conference on Economic Development, Shanghai, China (2008).

Society for Judgment and Decision-making (SJDM) meeting, Long Beach, U.S. (2007).

Association for Consumer Research conference, Memphis, U.S. (2007).

Harvard Hedonic Adaptation Conference, Cambridge, U.S. (2007).

Academy of Management Conference, Philadelphia, US (2007).

International Happiness Conference, Shanghai, China (2007).

Human Resources and Professional Psychology Conference, Shanghai (2007).

Conference on Happiness, Law and Public Policy, Chicago, U.S. (2007).

Be-Fi (behavioral finance) Conference, Miami, U.S. (2007).

Society for Judgment and Decision-making (SJDM) meeting, Houston, U.S. (2006).

Association of Chinese Scientists and Engineers conference, Chicago, U.S. (2006)

Association for Consumer Research conference, Orlando, U.S. (2006)

International Association for Chinese Management Research Inaugural Conference,
Nanjing, China (2006)

NBER Macroeconomics and Individual Decision-making Conference, Boston, U.S.
(2006)

McGill Integrative Health Challenge Think Tank, Montreal, Canada (2006)

Society for Judgment and Decision-making (SJDM) Meeting, Houston, U.S. (2006)

The Greater China conference, Chicago, U.S. (2006)

Association for Consumer Research Conference, San Antonio, U.S. (2005)

Consumer Psychology in Transitional Market Conference, Washington DC, U.S. (2005)

Society of Personality and Social Psychology (SPSP) Conference, New Orleans, U.S.
(2005)

American Psychological Society (APS) Conference, Chicago, U.S. (2004)

Business Statistics Conference, Beijing, China (2004)

Choice Symposium, Colorado, U.S. (2004)

2" China EAP Conference, Beijing, China (2004)

International Conference of Talent Strategy and Entrepreneurship, Hangzhou, China
(2004)

International Association for Chinese Management Research Inaugural Conference,

International Positive Psychology Summit, Washington DC, U.S. (2004)

International Positive Psychology Summit, Washington DC, U.S. (2004)

Society for Consumer Psychology (SCP) Winter Conference, San Francisco, U.S. (2004)

Association for Consumer Research (ACR) Conference, Toronto, Canada (2003)

Paradox of Happiness in Economics Conference, Milan, Italy (2003)

Society for Judgment and Decision-making (SJDM) Meeting, Vancouver, Canada (2003)

Association for Consumer Research (ACR) Conference (2002)

Behavioral Decision Research in Management (BDRM) Conference (2002)

Association for Consumer Research (ACR) Conference (2001)

Institute for Operations Research & the Management Sciences (INFORMS) Conference
(2001)
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Behavioral Decision Research in Management (BDRM) Conference (2000)
Society for Consumer Psychology (SCP) Winter Conference (2000)

Association for Consumer Research (ACR) Conference (1999)

Society of Judgment and Decision-making (SJDM) Meeting (1999)

Behavioral Decision Research in Management (BDRM) Conference (1998)
Choice Symposium, HEC (1998)

National Bureau of Economic Research (NBER) Insurance Project Meeting (1998)
Association for Consumer Research (ACR) Conference (1997)

Subjective and Probability, Utility and Decision-making (SPUDM) Conference (1997)
Society for Judgment and Decision-making (SJDM) meeting (1997)

Association for Consumer Research (ACR) Conference (1996)

International Conference of Conflict Resolution (1996)

Society for Judgment and Decision-making (SJDM) meeting (1996)

Society for Judgment and Decision-making (SJDM) meeting (1995)

Society for Judgment and Decision-making (SJDM) meeting (1994)

American Psychological Society (APS) Conference (1992)

MEDIA COVERAGE

My research has been featured by most of the major media outlets in China, including
CCTV (Central China TV), Sina.com, Oriental TV, 21% Century Business Herald,
Economic Observer, Oriental Outlook, China Newsweek, Jiefang Daily, Wenhui Daily,
China Youth Daily, Reader, Evening News, China Radio International, etc.

My research has also been reported in many major media outlets in the U.S., including
New York Times, TIME Magazine, Los Angeles Times, Economist, Psychological
Observer, Psychology Today, Wall Street Journal, etc.



