EMIR KAMENICA

University of Chicago Booth School of Business
5807 South Woodlawn Avenue ¢ Chicago, IL 60637
Tel: 773-834-8690
E-mail: emir.kamenica@ChicagoBooth.edu
Web: faculty.chicagobooth.edu/emir.kamenica/

EMPLOYMENT

University of Chicago Booth School of Business

Associate Professor of Economics July 2010 -
Assistant Professor of Economics July 2006 - July 2010
EDUCATION

Harvard University
Ph.D. in Economics June 2006
A.B. in Applied Mathematics  June 2001

PUBLISHED AND FORTHCOMING PAPERS

Behavioral Economics and Psychology of Incentives
Annual Review of Economics
forthcoming

Bayesian Persuasion
w/ Matthew Gentzkow
American Economic Review
vol. 101(6), October 2011, pp. 2590-2615

Helping Consumers Know Themselves
w/ Sendhil Mullainathan and Richard Thaler
American Economic Review: Papers & Proceedings
vol. 101(3), May 2011, pp. 417-422

Choice Proliferation, Simplicity Seeking, and Asset Allocation
w/ Sheena lyengar
Journal of Public Economics
vol. 94 (7-8), August 2010, pp. 530-539



Contextual Inference in Markets: On the Informational Content of Product Lines
American Economic Review
vol. 98(5), December 2008, pp. 2127-49

Man's Search for Meaning: The Case of Legos
w/ Dan Ariely and DraZen Prelec
Journal of Economic Behavior and Organization
vol. 67(3), September 2008, pp. 671-677

Racial Preferences in Dating
w/ Ray Fisman, Sheena lyengar, and Itamar Simonson
Review of Economic Studies
vol. 75(1), January 2008, pp. 117-132

Gender Differences in Mate Selection: Evidence from a Speed Dating Experiment
w/ Ray Fisman, Sheena lyengar, and Itamar Simonson
Quarterly Journal of Economics
vol. 121(2), May 2006, pp. 673-697

Two-Sided Bandits and the Dating Market
w/ Sanmay Das
Proceedings of the Nineteenth International Joint Conferences on Artificial
Intelligence 2005, pp. 947-952

WORKING PAPERS

Competition and Persuasion
w/ Matthew Gentzkow

Labor Supply of Politicians
w/ Ray Fisman, Nik Harmon, and Inger Munk

Information and Subsidies: Complements or Substitutes?
w/ Nava Ashraf and Kelsey Jack

Voters, Dictators, and Peons: Expressive Voting and Pivotality
w/ Louisa Egan

Do Advertisements Impact the Physiological Efficacy of Branded Drugs?
w/ Anup Malani



TEACHING

Competitive Strategy (MBA)
Behavioral Economics (PhD)

TALKS

Theory Seminar, University of Western Ontario

Industrial Organization Seminar, NYU Stern

Theory Seminar, Johns Hopkins University

Theory Seminar, University of Pennsylvania

Bureau of Economics Seminar Series, Federal Trade Commission
Capabilities, Competition and Innovation Seminar, LSE
Microeconomics Seminar, Universitat Pompeu Fabra

Economic Theory Workshop, Rochester

Joint Behavioral and Public Economics Workshop, Cornell
Conference on Behavioral Economics, Hebrew University
Biological Basis of Behavioral Economics, Simon Fraser University
Theory Seminar, Brown

Political Economy Seminar, NYU

Behavioral Economics Seminar, Princeton

Experimental Seminar, University of Pittsburgh

Theory Seminar, Oxford

Theory Seminar, LBS

Theory Seminar, Penn State

Psychology and Economics Seminar, Berkeley

Theory Seminar, USC

Department Seminar, UCSD Rady

Theory Seminar, Columbia GSB

Stanford Institute on Theoretical Economics

Behavioral Models of Market Competition Conference, Discussant
Theory Seminar, University of British Columbia

Department Seminar, Simon Fraser University

Theory Seminar, Stanford GSB

NBER Behavioral Finance Meeting, Discussant

Department Seminar, Rady School of Management, UCSD
Theory Seminar, Department of Economics, UCSD
Duke-Northwestern-UT Austin 10 Theory Conference, Austin
ICES2008 Conference, Key-note speaker, University of Sarajevo
Department Seminar, University of Mannheim

Applied Microeconomics Seminar, Eitan Berglas School
Behavioral Economics Seminar, Hebrew University

Department Seminar, New Economic School

Behavioral Decision Making Seminar, UCLA

Industrial Organization Seminar, Yale
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Decision Processes Seminar, Wharton

AEA Session on Psychology and Development, Discussant
AEA Session on Matching Markets, Discussant

Behavioral Decision Research Seminar, Carnegie Mellon
Behavioral Economics Seminar, Cornell

Psychology and Economics Seminar, Berkeley

Program for Evolutionary Dynamics, Harvard

Department Seminar, Simon Fraser University

Industrial Organization Seminar, NYU Stern

AEA Session on Biological Evolution and Economics, Discussant
Behavioral Economics Seminar, Princeton

European Summer Symposium in Economic Theory, Gerzensee
Ekonomski Fakultet, University of Sarajevo

Consumer Behaviour and Bounded Rationality, UCL
Princeton Institute for Advanced Study

NOM Seminar, HBS

Society for Judgment and Decision Making, Toronto
Conference on Two-Sided Markets, Columbia Law School
Marketing Seminar, MIT Sloan

Stanford Institute for Theoretical Economics

Society for Judgment and Decision Making, Vancouver

PhD DISSERTATION COMMITTEE

Student First Job

Erez Yoeli Federal Trade Commission
Moshe Hoffman UCSD Rady Postdoc
Karen Bernhardt-Walther Ohio State

Marianne Andries

PERSONAL INFORMATION

Place and Date of Birth: Sarajevo; April 20, 1978
Citizenships: USA, Bosnia and Herzegovina

Last updated: January 2012
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